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A Little About Me… 





Go Girl Communications 

Go Girl Communications is a content 
marketing company that specializes in 
working with startups and brands who 

are launching new products and 
services.  

 

 













What is Your Brand? 

A brand is defined by a customer’s overall perception of 
your business. This includes: 
•  Environment 
•  Print, signage, packaging 
•  Website, online advertising 
•  Social media, content marketing 
•  Sales, customer service 



What is Your Brand? 

Your Employees 
 
  



Employer Branding 

•  Cut costs of recruitment 

•  Increase productivity 

•  Retain top talent 

•  Gain interest of investors and partners 
 
•  Create positive perception of company in the community 

 
 
 



Defining Your Own EVP 

•  Dissect 
–   Review and dissect the data you already have 

•  Discover 
–   Interview key stakeholders and focus groups 

•  Develop 
–  Craft your message including key areas of focus such as career 

development, work-life balance, etc. 

•  Deliver 
–   From recruitment to onboarding to exit interview 

 
“Four Key Steps to a Great Employee Value Proposition”—Edelman.com 

 



Dissect 

•  Notes and surveys from employee milestones 

•  Employee feedback  
 
•  Employee engagement 
 



Discover 

•  Interview executives 

•  Interview existing employees 
 
•  Don’t ignore the negative 
 
 



Develop 

•  Keep it simple: Why do people want to work for you? 

•  Clarify key focus areas 

•  Test your strategy 

 



Sample EVPs 

•  L’Oreal: A thrilling experience, an inspiring company, a 
school of excellence 

 
 
 





Sample EVPs 

•  Google: Do cool things that matter 

 
 
 





Sample EVPs 

•  Starbucks: Retaining, engaging, and motivating partners 
in exchange for their productivity and performance. 

 

 
 
 
 





Sample EVPs 

•  Salesforce: Meaningful work, good people, unparalleled 
rewards 

 

 
 
 
 





Deliver 

•  Consider life stages of an employee 

•  Utilize your external tools—website, social media, etc. 
 
•  Measure your EVP 

 
 
 



Current Trends 

•  Candidate Equals Customers: The candidate experience 
is as important as the customer. 

•  Building a Talent Community: Staying connected even 
after the recruitment process. 

•  Social and Visual Revolution: Using your online 
resources effectively. 

•  Planning for Change: It’s inevitable.  Create a strategy 
that is adaptable.  

 
 
 
 



Perception is Reality 

Tell the market who you are but know that sooner or later 
you’ll have to deliver. 

https://youtu.be/ESe0-_YRX7U 
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